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OT ABTOPCKOV KOHIIEITIIU
BU3HEC-AHITIMMICKOTI'O K ABTOPCKOMI
KOHITEIIIIMY ITEPEBOJIA B IEJTOBBIX ITEJIAX

B craTbe mpepicTaB/IeHa aBTOPCKas KOHIIETIVST QHITIMFICKOTO s13bIKa JIeJI0BO-
o OO1IeHN, CTIERYIOLIMM IIIATOM B PasBITUY KOTOPOII SIB/IETCSI 000CHOBaHIE
aBTOPCKOJ KOHIIEIIIMM [IepeBOAa B [EMOBBIX LIE/IIX C OCOOBIM BHUMAaHMEM K
KJTIOUeBBIM COCTABJLAIONINM IIPefiTaraeMoro MOAX0/Ia B COYETAHNM C Pa3bACHe-
HIIeM MeTOZOIOTYeCKUX IPVHINIIOB ¥ MEeTOAMYECKIX IPUEMOB, TeXKAIUX B
OCHOBe ITePeBOJja B MHOT000Pasnyt CUTYaLuiT YCTHOTO U MICbMEHHOTO Ae/I0BOTO
o611eHNs B I7I006aIbHOM KOMMYHUKATYBHOM IIPOCTPAHCTBE.

Kniouesvie cno6a: aHIIMIICKMII S3BIK [eIOBOTO O0IeHN s, GYHKIVOHAD-
HO-KOMMYHMKATVBHBII TUII pedl, IepeBOf, efMHNUIIA [IepeBOa MOHATUITHON
OpHMEeHTaIVIM, efMHNIIA TIepeBOjja KOMMYHMKATYBHON 3HAYMMOCTIL.

1. ABTOpCKast KOHI[ENIIMA OM3HEC-aHITTNIICKOTO

AHrmmitckuit a3bIK fienmoBoro o6menus (Business English) u oco-
OeHHOCTM JeI0BOJ KOMMYHMKaIVy Ha aHrmiickoM s3bike (English for
business purposes/ business communication in English) HeogroxpatHO
CTAaHOBW/IMCH OOBEKTOM M ITPEMETOM OOCY>KIeHMA B HAYYHBIX M METO-
AMYecKMX paboTax OTe4eCTBEHHBIX U 3apYOEKHBIX CIIEI[aIICTOB-TEO0-
PETHKOB U IPAKTUKOB [Nazarova, 2002, 2004, 2006, 2009; Donna, 2000;
Frendo, 2005; Ellis, Johnson, 2009]. C nayana 90-X I'T. IPOIIIOrO CTONE TS
Ha Kadeipe aHIIMIICKOTO A3BIKO3HAHNA QUIONIOTNYeCKOro (haKy/IbTeTa
MTI'Y umenn M.B. JlomoHOcOBa pa3BuBaeTcs GyHAaMeHTaIbHOE Hay4-
HOe HallpaBJieHNe « AHIIMIICKUI A3BIK IeTTOBOTO OOLICHNA: TeOPY 1
npakTuka»/ “Business English: Theory and Practice” [Nazarova, 1997,
2000, 2002, 2004, 2006, 2007, 2009]. Ha IIEPBOM 3Talle B CTAHOBJICHUN
1 GOPMUPOBAHUY STOTO HAIIPaBJIeHVA HAayYHBIX VICCTIEJOBaHMII OblTa
IIOCTaBJIeHA U CO BpeMeHeM BBITIOTTHEHA C/IefyIolas 3ajiada: IPOsICHUTD
CTPYKTYPY A€TIOBOTO aHITIMIICKOTO, BBIXO/A 33 PAMKM CJIMIIKOM OOIIMX
M He BCeT/Jja IIPO3pavyHbIX OIpefe/leHniI KII4eBOro TepMiHa. B psage
paboT Hay4yHOU M MeTOAMYecKoyl HarmpasneHHOCTH [Nazarova, 1997,
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2000, 2004, 2006, 2009; Nazarova, Levina, 2006; Nazarova, Kuznetsova,
Presnukhina, 2007] coBepiieHHO SICHO IOKa3aHO, YTO AHIIMIICKUIL
SI3BIK JIETOBOTO OOI[eHIs IIPeICTaBIsIeT COO0T B3aUMOOOYCTIOBIEHHOE
€IUHCTBO (O/IBIION COBOKYMHOCTY (PYHKIIMIOHATbHO-KOMMYHMKA-
TUBHBIX TUIOB peun (a mix of registers/an interplay of functional uses,
37lech U Jjajiee MOMYXMPHBI mpudT Moit — T.H.): TeXHNUKA BefeHUsA
6ecenpl B ienoBbIX Leax (Socializing for business purposes), Tenedon-
Hoe obuieHne B aenoBbix nessix (Telephoning for business purposes),
nenoBasi Koppecnonsennus (Business correspondence/Business letter-
writing), fefoBas oOKyMeHTauusA 1 KOHTpakThl (Business documents
and contracts), nenosble coBemanms (Business meetings), mpesenraryn
(Presentations), Texanka BemeHns neperopopos (Negotiating) m A3bIk
CpencTB MaccoBoit MH(OPMAINY, OPMEHTUPOBAHHBIX Ha MIP OU3Heca
(the English of the business media).

K xoHI1y 1990-X IT. IpUBeAEHHDII BbILIE IIepedeHb U3 8 QYHKINO-
Ha/IbHO-KOMMYHMKATVBHBIX TUIIOB Pe4l ObII JOTIOTTHEH XY/I0KeCTBEH-
HOIT uTepatypoit xxaupa business fiction (“business books written as
novels”) [Nazarova, 2000: 137]. C MeTOZO/IOTNYIECKOIl TOUKN 3PEHMS
Of00HO€e COBMeIljeHe He MPEACTAB/IAeTCs MNIIEHHBIM CMbICTA, TaK
KaK Helb3sl He 3aMeyaTb MOCTOSHHOTO B3aMMOJEVICTBUS PeaTbHOCTU
J1€TI0OBOYI )KVI3HM V1 BBIMBIIIIEHHOTO @HAJIOTa, ITPeJ/IaraeMOoro MYITYIIVIMI
B IIPOU3BeJeHIAX XKaHpa business fiction ¢ onopoit Ha ombIT paboTHI B
PaMKax TOro Wy MHOTO OM3HeC-TIPenpusTHsL. 3a OC/IeIHNE eCsTIIe-
TV B QHIJIOA3BIYHBIX CTPAaHAX N3aHO HEMAJIO POMAHOB, IeMOHCTPUPY-
IOLIMX 0COOEHHOCTY 9TOT0 XaHpa, Hanpumep: The Goal [Goldratt, Cox,
1992], The Chain Imperative [McHugh, Hannon, 1994], Company [Barry,
2007]. IlpuBeny emié oguH NOKa3aTeTbHBI IIPYMEpP B3aUMOJIEIICTBILA
M1pa OusHeca M MUpa XyHZOXXeCTBEHHOTO BBIMBICTA. B 1995 BbIxOAUT
poman [lyrnaca Koynnenna Microserfs (mepeBefiéH Ha pycCKMil A3bIK B
2004 ropy xak «Pabpr MaiikpocodTa»), B KOTOPOM paccKas3bIBaeTCs O
MofsX, paboramiux B cepe pa3paboTKy mporpaMMHOro obecrede-
HUs; pOMaH HalllCaH B BUJe JIHeBHUKA, KOTOPBII BEIET pacCKasumK, I
BCJIE[ICTBIE 3TOTO IIOBECTBOBAHNE B XY/I0KECTBEHHOM IIPON3BEJIeHIN
MMeeT MHOTO OOIIIero CO CTH/IEM COBPEMEHHOro 6710ra — Be6-CaiToM,
COJlepPXKIIMOe KOTOPOTO PETY/IIPHO OOHOB/IACTCS 1 IIPEACTABIsAET COO0iT
TEKCT, COIPOBOX/JaeMbli1 M300paXkeHUAMMU WM My/IbTuMenua. B 1999
rogy BHUMaHNE 001IeCTBEHHOCTN TIpUB/IEKaeT KHUra Business @ the
Speed of Thought (B pycckoM nepeBozie «BusHec co CKOPOCTBIO MBIC/IN»)
HanucanHas bummom Ieitrcom n Kommuusom XeMmHryseM 0 KOMIaHUM
Microsoft 1 faroras ucyepnbiBaniiee MpeacTasnenne o pomu qudpo-
BOJ MH(MPACTPYKTYphI 1 NHPOPMAIVIOHHBIX ceTell B 3P PeKTUBHOM
BeleHnu Ou3Heca.
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B pea/bHBIX CUTYaLMAX AETOBOTO OOIeHN A Ha AHIJIMIICKOM s3bIKe
BBILIETIePEYVIC/IeHHbIE YCTHBIE U MICbMEHHbIe PYHKIMOHATBHO-KOM-
MYHUKATUBHBIE TUIIBI DY) COCYLIECTBYIOT, HEPa3PbIBHO CBSI3aHBI I
IIOCTOSTHHO B3aMIMOJIeVICTBYIOT, HarpyuMep: fiefioBas 6ecena (face-to-face
communication), 0CyIecTBIAOIAACA C HETOCPEACTBEHHBIM Y4aCTI-
eM JIByX (1 6ojee) CTOPOH, MOXKeT OBITh IPOAODKEHA MO TenedoHy
(telephoning for business purposes) wim yepe3 fe/IOBYIO IIePENNCKY
(business letter-writing), koTopas, B CBOI0 oYepefib, MOXET IIOB/I€Yb
3a co00il CepuIo JIeIOBBIX BCTpeY HAa Pa3HBIX YPOBHAX BHYTPU U
3a mpemenamu kommnaHum (intradepartmental / interdepartmental /
intercultural business meetings), npesenranuit (informative and/or
persuasive presentations) u meperoBopos (negotiations) s moce-
AYIOLEro 3aKIIYeHNs KOHTpaKTa (signing a contract); pe3ynbrarsl
BCeX 3TUX BUJOB [€I0BOM KOMMYHMKALIMM B YCTHOI U IMCbMEHHON
¢dopMax MOTyT OKas3aThCsl Ha CTPaHMIIAX Ta3eT U XYPHAJIOB, 3aMHTe-
PecoBaHHO KOMMEHTHUPYIOIINX COOBITHA JlenioBoli xusHu [Nazarova,
Levina, 2006: 7-8].

B HEKOTOPBIX C/Ty4yasx BO3pacTaeT Y/eNbHbII BeC OJHNUX BUJOB
001IeHNs, B TO BpeMsI Kak 00bEM APYIUX COKpalllaeTcs, HalpuMep:
Y4YaCTHMKM IEPErOBOPOB M36eraioT TefieOHHOr0 006CyKAeHs AeTaeil
IPeJICTOSIIelT CAE/IKU Vi HACTaMBAIOT Ha MIChbMEHHOM IO/ TBEP>K/IeHUI
BCEX COCTAB/IAIONINX KOHTPAKTa; CTOPOHBI 3aMHTEPECOBAHBI B Oojiee
TECHBIX /Ie/IOBBIX OTHOLIEHMSX U IO9TOMY UCIIONB3YIOT pasHble GOPMBI
obuieHnss — MHGOPMATUBHBIE [IPE3E€HTALNN U I€/IOBble COBELIAHIs,
COTIPOBOXK/JAOIIYIECS ITAHOMEPHBIM 00MeHOM MHpopMmanueit. Bosmox-
HBI U IpyT1ie KOMOMHALIMY, COOTHOIIEHNA M COYEeTAHUsA Pa3HBIX BUJIOB
o611eHNs, HO Hauboee CyIeCTBEHHBIM MOMEHTOM SIBJISIETCS TO, YTO
BCe OHJ HaXOJATCSI B OTHOIIEHNX B3aIMOOOYC/IOBIEHHOTO e/HCTBA.
B pabotax Havyasna ThIcs4YeneTus s 0003HaUYeHMsI CrieluKy 9TOro
OTHOIIEHVS JMCIONTb30BAHO MOHATHE «CUMOMO03a» (anesn. symbiosis)
[Nazarova, 2004, 2009]. VI3BecTHBIII CITeIMaINCT 110 QHITINIICKOMY A3BIKY
menoBoro o6mieHns IBan OpeHIo rOBOPUT 00 AHATIOTMYHBIX SIBIEHNSX,
ucronb3ys nousatue discourse flow [Frendo, 2016].

Kax/ip1it 13 epedncieHHBIX PerMCTPOB OMMCAH C Pa3HbBIX TOUEK
3peHMsI B O0/IBLIOM KOMIYeCTBE HAyYHBIX pabOT 1 IIPOSICHEH B TAKOII
CTEIEeHN, YTO TIePEX0]] OT TEOPUN K IIPAKTUKE B CTeHaX MOCKOBCKOTO
roCyZapCTBEHHOTO yHMBepcuTeTa uMeHnu M.B. JlomoHocoBa cran
€CTeCTBEHHOI! YaCThIO IIPOTPaMM Y4eOHbBIX JUCHUIUIVH 110 IIPAKTH-
4eCKOMY aHITIMIICKOMY € 0COOBIM BHUMaHMEM K 00YIeHUI0 OCHOBAM
YCTHOTO M NMMCbMEHHOTO 0o06leHNs B JenoBbixX Lensx [Hasaposa,
2017: 75-76].
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The Multi-strand General Business English (GBE) Syllabus:

1. Core business terminology and, wider, Business English vocabulary
(BEV).

2. Spoken discourse.

2a. Socializing for business purposes + Listening comprehension.

2b. Telephoning for business purposes + Listening comprehension.

3. Written discourse.

3a. Business letter-writing: block style layout.

3b. Business letter-writing: formal and personal business letters.

3c. Business letter-writing: genre distinctions.

4. English-Russian and Russian-English translation for business
purposes.

B ycTHBIX QYHKIMOHA/TBHO-KOMMYHIKAT/BHBIX TUIIAX PEYM — TeX-
HIKe BefieHMs 6eceppl (Socializing for business purposes) u TenepoHHOM
o6buennn B genoBbix enax (Telephoning for business purposes) — na
HEepBBIil IJIaH BBIXOAUT AMHAMMKA KOMMYHMKATUBHBIX (YHKIVI 1
YCTOIYMBBIX MOJjeielt pedeyrorpebnenns. O6paTuMcs B CBSA3U CO CKa-
3aHHBIM K TeXHVKe BefleHus Oecefibl: CTO/Ib pacIpOCTPaHEHHAs B 9TOM
(bYHKIMOHATbHO-KOMMYHMKATUBHOM Tuile peun pyHkiys Introducing
yourself (mmu Introducing others) onmpaercst Ha yCTONYUBYIO MOJie/b
Name + Relevant information (unn Phrase of politeness + Name +
Relevant information), nanpumep: Hello, 'm David Spencer from Texaco.
/ Hello, 'm Helen Hart, I'm in charge of accounting. / I want you to meet
John Benny. He’s with the Chicago Group [Nazarova, 2009: 38-41].

Mopernb pedeynoTpe6IeHnsa MOXKeT MEHATHCA B IBVKEHNH OT 3TOTO
(bYHKIMOHA/IBHO-KOMMYHVKATVBHOTO THIIA pedn K IPyromy, obmaja-
IOIEMY CBOVICTBAMM, CONMVDKAIOIIVIMY €T0 C TeXHVKOJT BefieHNA 6ecefbl.
Vmeercs B BUAy TeneoHHOE OOIEHNE B EOBBIX LEJIAX, peannusyo-
1jeecs B YCTHOI popMe 1, KaK IIPaBUIIO, B AUATIOTMIECKOM PeXIIMe, Ha-
npumep: Good morning, Lightways, Jane speaking. How may I help you?
/ Good morning. This is Karen Jones from Stylehouse. I need to speak to
someone in your after-sales service. / After Sales, Fred speaking. How
may I help? / Hi. It's Karen here, from Stylehouse. One of my clients has
an urgent problem with a lighting system you supplied recently. It seems
to be defective [Ibid.: 32-34].

JuHaMuKa peannsanuu Mofeneil pedeynorpebaeHns, HoKa3aHHas
B XOfj¢ HAyYHOTO OIVICAHMsI Ha3BaHHBIX (PYHKI[MOHAIbBHO-KOMMYHKa-
TMBHBIX TUIIOB PeYM B COCTaBe OM3HeC-aHITIMIICKOTO, JIeIIa B OCHOBY
npnéma register-switching («mepexouenne c perncrpa Ha perucTp»),
M03BOJIAIOLIETO Pa3BUBATD U 3aKPeIIATh KOMMYHUKATUBHbIE HABBIKI,
HeobxoayMble 11 3GGEKTUBHOIO BIAfIeHNs YCTHON U MYChMEHHOI
dbopmaMy aHIIMIICKOTO s3bIKa ienoBoro obieHus [Haszaposa, 2017].
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B nenoBoit mepemnycke Kak NMCbMEHHOM (PyHKI[MOHA/IbHO-KOMMY-
HVMKATVBHOM TUIIE P4y Ba)KHENIIVM 3BEHOM PearbHOTO ObITOBAHMUSA
asnaercs popmar (Hanpumep block style layout) n ocHoBomonmarazo-
Uil TIepeYeHb CAeAYIIMX APYT 3a apyrom 61o0koB (The letterhead,
Addressee’s name and address, References, The date, Salutation, Subject
heading, Opening, The main body, The close, The complimentary close,
The signature block, Enclosures, Postscript). bonpiryio ponp urpaer
CTUINCTUYECKOE BapbUpPOBaHME PEeYeYHOTPeONIeHNA: B 3aBUCUMOCTI
OT XapakTepa OTHouIleHui Mexay muurymumM (the sender/writer) n
agpecaroM (the addressee) mpenmnourenue otgaércs mubo oduuu-
anpHO-ZenoBoMy ctwio (formal business letter-writing), m16o menee
¢dopmanbHOMy cTuo (personal business letters), Hanpumep: We have
seen your advertisement for the Autocomm car phone in the February
edition of “Business Systems”. / We thank you for your letter of 2 February
2012, in which you enquired about our Autocomm car phone. / Thank
you for your letter of 22 January concerning ... / Thank you for your
letter about ... / We look forward to hearing from you. / I look forward
to hearing from you soon. / I hope to hear from you soon [Nazarova,
2009: 19, 20, 67]. IIpuBenéunslit MaTepuan KaéT MpencTaBieHue 06
OHTOJIOTMM CTVMIMCTUYECKOTO BapbUPOBAHNUA B [IETIOBOIl IIepenucKe
Ha aHIJINIICKOM SA3BIKE.

dopmar, 6/10KM ¥ CTUIb OKA3bIBAIOTCSA TECHO CBS3aHHBIMU C
CHCTeMOJ )KaHPOB [[e/IOBOTO HMuchbMa. BocmpusaTne ocobeHHOCTEI
OIIpEefIe/IEeHHOTO JKaHpa U TOTO, YTO OT/INYAET ero OT APYIux (aues.
awareness of genre distinctions), siBjisieTcsl OIOPHBIM s IpUéMa
genre-switching («nepexioyenne ¢ )xaHpa Ha >KaHp» ), HAIIPaB/IEHHOTO
Ha BbIsIB/ICHNE HAaBBIKOB 9()(eKTUBHOTO MCIIONb30BAHS aHITINIICKOTO
s3bIKA J€7I0BOTO OOLIeHMs B MICbMEeHHON KoMMyHmkauuu [Hasa-
poBa, 2017]. YMeHue KOPPeKTHOTO COCTABJIEHNUA JIENOBOTO NMNChbMa
IPOBEPSAETCS JIETKOCTHIO, C KOTOPOJ 00ydaeMblil MepeKII0YaeTCs C
OJIHOTO XKaHpa Ha [JPYTOIi, BUTAsICh, HATIPUMED, OT 3aIPOCa K OTBETY
Ha 3aIPOC VJIU COBepIlas JBIDKEHIEe B 0OpaTHOM HaIllpaBIeHUN — OT
OTBeTa Ha 3aIIPOC K BOCCTAHOBJICHNIO/BOCCO3[JaHNIO TEKCTA 3aIIpOCa.
AHanornyHbpIM 06pa3oM MOXKHO IBUTaThCA OT OTBETA Ha 3aIIPOC K Ha-
MJICAHMIO COIIPOBOYTEIBHOTO MICbMa K 3aKa3y (pupMBl U fjajiee K IOfi-
TBeP)K/ICHNUIO [IOTy4YeHNs 3aKa3a, yBe[JOM/IEHII0 00 OTIIpaBKe 3aKasa.
C MeTOofM4ecKoli TOYKY 3peHM BO3MOXKHO [IBIDKEHIE B 0OpaTHOM Ha-
IpaB/IeHNH, KOT/ja 00ydaeMblil BOCCO3/aéT >KaHPBI, IIPeALIeCTBYOL e
K)X/JOMY 113 Ha3BaHHbIX, HAIIpMMep: OT YBeAOM/IEHNUs 00 OTIIPaBKe K
MO/ TBEP>K/ICHNUIO MTOTyYeHNsI 3aKa3a, OT HETrO K COIPOBOUTENILHOMY
HICbMY J/IS1 3aKa3a 1 T.1.
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1.2. DyHKIMOHATbHAA CTPATU(UKALNA

CTIOBapHOTO COCTaBa aHI/IMIICKOTO sA3BIKA [IeTIOBOTO 00LIeH s

IIposicHeHMe CTPYKTYpPbl aHITIMIICKOTO A3bIKA JI/IOBOTO OOIIeHMs
C NMOCIENYIOIVM IEPEINCICHNEM I ONIMCAHNEM OCHOBHBIX q)yHK]_U/I-
OHa/IbHO-KOMMYHUMKATUBHBIX TUIIOB pedn HeHOBOi[ HallpaBI€HHOCTN
COIIPOBOXIA/IOCHh BBIABJIEHNEM JIEKCUYIECKUX N TEPMUHONTOTNIECKUX
I/1acTOB (M/IM CTpAT) B CIOBAPHOM COCTaBe OM3HeC-aHITIMIICKOTO.
K HacTosAmeMy MoMeHTy 060CHOBaHBI 10 CTparT, OTIMYAIONIMXCA APYT
oT apyra QyHKIVOHaNbHO U cTmuctudeckn [Hasaposa, 1997, 2000,
2014, 2016, 2017, 2018]:

cnoBa o6ugero s3bika (General English words) —

name, be, do, work, have, holiday, food, house, country, same, high,
seem, well, late,

opunnanbHo-genoBas nekcuka (formal vocabulary items) —

advise, alternative, appoint, appreciate, indicate, terminate, stipulate,

o6meynorpeburenbHaa 6m3Hec-TrepmuHonorus (core business
terminology) —

company, shareholder, management, workforce, employer, employee,
manager (senior manager, middle manager), department, function, sector,
division, head office, branch,

oTpacieBble TepMUHONOrmieckne cucremol (industry-specific
terminological systems), Hampumep: TepMuHBI papmManeBTIIECKOI
orpacnu (the terms from the pharmaceutical industry) —

drug, drug development, drug safety, drug safety associate, drug
dosage forms, prescription drug, non-prescription drug, experimental
drug (on trial), a target patient profile, preclinical data, preclinical testing,
clinical testing, clinical trials,

TepMuHbI-ppaseonornsmsl (idiomatic terms/special phraseology/
terminological phraseologisms) —

capital flight, insider trading, mirror trade(s), mirror trading, sleeping
partner, toxic assets,

6usuec-ummomsl (business idioms) —

know/learn the ropes, give someone a sack, (don't) rock the boat,
read the small print, in/into hot water, oft the top of your head, start/get/
set the ball rolling, have egg on your face/ have egg all over your face,
make a killing, knock on/at sb’s/the door, knock on doors, take a (hard/
severe, etc.) knock,

q)pa3OBbIe I7Iarojbl, MMEIOINE X0KA€HVI€ B YCTHOM V1 IMCbMEHHOM
6nsnec-muckypce (high-frequency phrasal verbs) —

take on, lay off, set up, start up, pile up, turn around, spin off, fend
off, ward off, kill sth off, knock off, knock sth off sth,
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HeONIOTM3MBbI U OKKa3noHanu3Msl (neologisms and occasional-
isms) —

guerrilla publicity, corporate citizenship, civil corporation, intellectual
capital, knowledge assets, intellectual assets, talent management, slack
control, individual public offering (IPO), boomerang C.E.O.s, mirror
trade(s), mirror trading,

3aumcrBoBanms (borrowings) —

laissez-faire (for example laissez-faire economics/capitalism) (also
spelled laisser-faire) (a French phrase), kaizen (from the Japanese words
for ‘improvement’), kanban (also kanban system) (from a Japanese term
meaning ‘sign’ or ‘billboard’), keiretsu (in Japan, a group of companies
that own large numbers of shares in each other, with the result that it is
difficult for companies outside the group to gain control of any of them),

eVHNIIBI, TPeOyIoLIie 3HAHUS BePTUKATbHOr0 KOHTeKcTa (lexical
items with vertical context) —

Goliath/goliath — a person or company that is very large or powerful
(cf: Goliath — a giant in the Bible who was killed by the boy David with a
stone); Gnomes of Zurich — Swiss bankers who control foreign money;
Madison Avenue — used to refer to the US advertising industry (the street
in New York City where many large advertising companies established
their offices in the 1940s and 50s).

K nmepeuncinennbiM Bbime 10 maacTaM B pe3ynbTaTe MCCIENOBa-
Te/IbCKOII pabOThI MOC/IEAHNUX HECKOTBKUX JIeT OBbIIN J0OaBIeHBI 5
JIEKCUYECKVX CTPAT B CJIOBAPHOM COCTaBe aHIVIMIICKOTO SI3BIKA €JIOBOTO
o6mennsa [Nazarova, 2019]:

a060pesuarypsi (abbreviations),

Ha3BaHNsA ToBapoB / 6pengos (brands and brand names),

Ha3BaHNA KOMIAHUIT 11 GM3Hec-penpuATIii (company names),

VIMeHa BeTyIIUX AesATerneil Mupa 6M3Heca i BIVATeIbHBIX TEOPETH-
KOB MeHeKMeHTa (names of business thinkers and management giants),

KOHHOTATVBHBbIE TeKCYeCKe ¥ TePMITHOTOTMYEeCKIe eMHNIIbI
(connotative lexical and terminological items).

Kaxxzip1ii 3 15 I71acTOB — JIEKCMYECKNX ¥ TEPMMHOIOTMYECKNX — B
CTIOBAPHOM COCTaBe OM3HeC-aHITIMIICKOTO NPECTaB/IAeT MHTepeC Kak
C TOYKM 3PEHMA HAY4YHON T€OPUM, CBA3AHHON C aHIIMICKNM A3bIKOM
IeJIOBOTO OOILIeHNs, TaK ¥ C TOYKM 3PEeHVS IPAKTUKYU O0y4eHNs [leNo-
BOMY QHIJIMIICKOMY U, YTO YPe3BbIYaiiHO BaXKHO /ISl HACTOSILIEN CTa-
TBM, C TOYKM 3pEHNs MepeBOfia B AE/IOBBIX Iie/AX. VI3yueHue Bompoca
0 IepeBOJjYECKUX IKBUBAJIEHTAX IPUMEHNUTENTBHO K OT/Je/IbHO B3STOMY
IIACTY (VJ/IM COBOKYITHOCTY IUTACTOB) SIB/IACTCA aKTya/IbHEIIIIeil Hayd-
HO-TEOPETUYECKOIT IPOOIeMATUKOIL, KOTOPast MOXKET ObITD MCC/IelOBAHA
C Y4€TOM HepedHsI MeTOHO/IOTMYECKUX TPUHIUIIOB ¥ METOUYECKUX
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préMOB, pa3paboTaHHbIX B Kypce «[lepeBofia B [Ie/TOBBIX L/LAX» LS Ma-
TUCTPAHTOB 2 rofia 00ydeHs OTAeIeHNs Teopyn 1 TPaKTUKY ITepeBofa
Ha Kadefpe aHITIMIICKOTO A3bIKO3HAHNA (PUIOTIOTMYeCKOTro (paKy/IbTeTa
MI'Y umenu M.B. JlomonoCOBa.

2. ABTOpCKas KOHIeNINA NepeBofia B JeTOBbIX LeAX

ITo Mepe MpOABIIKEHMS B pa3paboTKe KaKAOTO M3 [ABYX Ipe-
CTaBJICHHBIX BBIIIE ITOJJHAIIPABICEHUII B pacCMaTPUBaeMOM HAayYHOM
HallpaB/IeHNN — CTPYKTypa OM3HeC-aHITIMIICKOTO, C OJHOJ CTOPOHBI,
U CTpaTU@UKALMA TeKCUKM aHITIMIICKOTO A3BIKA IeI0BOTO OOLIeHNA, C
JIPYTOii CTOPOHBI, — IIPUILIIO TAK>Ke Y IOHMMAaHNe TOTO, YTO peaybHOe
ObITOBaHMIE €/IOBOTO AHITIMIICKOTO B CTPaHe, TOCYAAPCTBEHHBIM SI3BIKOM
KOTOPOI ABNIAETCA PYCCKUI A3DIK, CBA3AHO C HOMCKOM MEXbA3BIKOBBIX
COOTBETCTBMII M HEOOXOIMMOCTBIO IIePEX0/ia, B 3aBUCUMOCTH OT CIIell-
MUK ¥ 0COOEHHOCTEN Pa3HO00Pa3isi KOMMYHMKATUBHBIX CUTYALIVIA,
C PYCCKOTO $3bIKa Ha aHIJIMIICKUIL U C QHIIMIICKOTO SA3bIKA Ha PYCCKUI
[Nazarova, 1997, 2000, 2004, 2009]. 91 MHOrOOOpasHbIe IepeMeleHNs
V3 HEIP OJHOM CEMACHOIOTMYECKOI CUCTEMBI, CIY Kallell BaXKHEN UM
Y HEe3aMEHVUMBIM CPEICTBOM YCTHOTO/ MMCbMEHHOro/ AUaorndecKo-
ro/ TOJIMIOTMYEeCKOTO OOIeHNs B JIeJIOBBIX LIeJISAX, B TIYOUHBI JPyToil
CaMOOBITHOJ CeMacUOTOINYECKOl CUCTEMBI HEN30€eXXHO IPUBHOCAT B
00CyX/IeHe CBOJICTB, XapaKTePUCTUK M (PYHKIINIT aHITINIICKOTO A3bIKA
B COBPEMEHHOM /[IeJIOBOM OOILIEHNN B PYCCKOA3BIYHOM TOCYAApCTBE
BeCbMa CJIOKHYIO ¥ HEJOCTATOYHO pa3pabOTaHHYIO B HAyYHOM IIaHE
npo6nemaruky IlepeBopma B menosbix Henax (Translation for Business
Purposes).

ITocTaHOBKA 3TOI CIEIVIAJIBHOM TPOOIEMATIKY, COCPEJOTOYEeHHOI
Ha ITObSI3bIKe, BIIOJIHE €CTeCTBEHHO OIVPAETCs Ha COYeTaHue CIIefyIo-
IMX COCTAB/IAIONIVIX:

BO-IIePBBIX, 3HaHME TeOPUM IepeBofja — K/II0YeBBbIX MOHATUI U
OCHOBOIIOJIATAIOLINX KaTEeTOPMIi; IIepeyyCiIio Hanboee CylecTBeHHbIe
U1 06CYX/JaeMOro BOIIPOca: 0O'beKT 1 IPeIMeT COBPEMEHHOI TeOpyMn
HepeBOJIa, CCTEMHBII ITOAXOJ K M3Y4eHMIO IlepeBoyia, 001as Teopus
HepeBOJIa, YaCTHbIE TEOPNM IIePEBOJIA, TEOPYA YCTHOTO IIepeBOfia, TEOPIS
HJICbMEHHOTO IIepeBOfia PeueBbIX IPON3BEIeHNI PA3HOTO COfiepyKaHMA I
Pas3HbIX KaHPOB, TEOPI XyH0XKeCTBEHHOTO IIePEeBOJIA, eAVHNUIIA IIePeBO-
71a, 9KBUBAJIEHTHOCTD U a/IeKBaTHOCTD IIePeBOJIa, epeBOJ] KaK IIPOI[ecc
MEeXbA3BIKOBOI TpaHC(HOpPMAIINIL;

BO-BTOPBIX, IOH/MaHe M1pa O613Heca, OCHOBbIBAIOLIleecs] Ha 3Ha-
HUY K/TI0YeBOI OM3HeC-TepMIHOIOINN, OCHOBHBIX KOHIIENITYaTbHBIX
COCTaBJIAIONINX, COBPEeMEHHBIX ITPOIIeCCOB U TEHECHIIVI B Pa3BUTUN Jie-
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JIOBOTO COO01IIeCTBA B 3I10XY I7100am3anyy, Harpumep: Industry profile,
Country profile, Company structures, Company profile, Management
theories, People in business, Recruitment, Setting up and growing a
business, Going public, Globalization, Corporate social responsibility/
CSR, etc,;

B-TPeTBUX, 3HAHIE MOIbSI3bIKA — AHIIMIICKOTO SI3BIKA [IETIOBOTO
0011IeH1s KaK B3aMOOOYCTIOB/IEHHOTO eJHCTBA LIe/I0T0 psija QYHKIIN-
OHa/IbHO-KOMMYHMKATVMBHBIX TUIIOB Pe4l H€/I0BOI HAIPaBIeHHOCTI:
Socializing for business purposes, Telephoning for business purposes,
Business correspondence, Business documents and contracts, Business
meetings, Presentations, Negotiating, the English of the business media,
Business fiction; ¢ Ka)/abIM 113 3TUX QYHKI[MOHA/TbHO-KOMMYHKATVIB-
HBIX TUIIOB PeUll CBSI3aHbI peasbHbIe I IOTEHI[Ma/IbHbIe IePEBO[IECKIe
pelleHns B MHOT00Opa3nuy CUTyauuii 1e7IoBOro OOILeHNs B YCTHOI 1
nCcbMeHHO popmax;

B-YeTBEPTHIX, 3HAHIE OCHOBHBIX COCTAB/ISIOIINX aBTOPCKOI TEOPUN
HIepeBOJia B IJIOBBIX L[eJISIX: METOLOIOTMYeCKIIe TPUHIINIIBI [T KKIOTO
aTamna (M/vm st KaXI0il Pa3HOBUIHOCTH) ITePeBOJia B [/TOBBIX I[ETISIX;
eIVHNULIBI TepeBOfia — eIVHNIA IepeBOJia HOHATUITHOM OPMEHTAL[UN 1
e[IMHMIIA TIepeBOjja KOMMYHMKATHBHO 3HAYMMOCTY; €VIHIIIA/ eV HIL]bI
IIepeBOJia B YCTHBIX (PYHKI[VIOHATbHO-KOMMYHMKATUBHBIX TUIIAX Peyy;
e[MHI1IA/ eVHULIBI TIePeBOJia B MMCbMEHHBIX (PYHKIVIOHATbHO-KOMMY-
HUKATUBHBIX TUIIAX PeUl;

B-IIATBIX, YMEH 110 IPUMEHEHNIO COBOKYITHOCTI 3TUX B3aMMOC-
BSI3aHHBIX 3HAHUII K IPAaKTUKe YCTHOTO U NMUCbMEHHOTO IIepeBOJia B
eTIOBBIX LIe/IAX C YIETOM AMHAMUKYU METOJ[OTIOTMYECKMX IPUHIINIIOB 1
METOIMYECKMUX IIPUEMOB.

Cpep Cy1LeCTBYIOILEr0 MHOT000Opa3us TOIKOBAHMII 1 TepMHULINII
TepMIHA MePeBOJ IIPeAIIOUTeHNe OTHAETCA PasBEPHYTOMY OIIpefieie-
HIIO, TIpef1araeMoMy B KHure Teopus nepesoda npodeccopa H.K. Tap-
6oBckoro: «IlepeBog — 3T0 06IecTBeHHAA QYHKIMA KOMMYHIKATVB-
HOTO MOCPEeJHNYECTBA MEXJY JIIOAbMY, MONb3YIOMIVMUCS Pa3HBIMU
A3BIKOBBIMU CHCTEMAaMH, Pealn3yoliascsa B X0/e ICUX0o(pU3nIecKoi
IesATeNbHOCTY OMIMHTBA 10 OTPAXKEHIIO PeaTbHOI TeMICTBUTETBHOCTI
Ha OCHOBE er0 MHAVMBUYa/IbHBIX CIOCOOHOCTE MHTEPIIPETATOPa, OCY-
LIECTBJIAIOIIETO IIEPEXO]] OT OJHON CEMUOTUYECKON CUCTEMBI K IPYyromn
C L[e/IbI0 9KBUBA/IEHTHOV, T.€. MAKCYMAJIbHO ITOTHOIT, HO BCET/ja YaCTUY-
HOJ1, TTepejavn CUCTEMbI CMBICTIOB, 3aK/TIOUEHHOI B ICXOIHOM CO00111e-
HIU, OT OJHOTO KOMMYHMKaHTa K ipyroMmy» [[ap6oscknii, 2007: 214].

OcTtaHOBIOCH H071ee TOAPOOHO HA HECKOTIBKIUX M3 5 OCHOBHBIX CO-
CTaBJIAIOLIMX [TPEJ]IaraeMoit aBTOPCKOT KOHIIEIIIINY ITePEBOa B I€TIOBBIX
LIe/ISIX, TIEPEUNC/IEHHBIX BBIIIIE.
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ITonumanue Mupa 6usHeca: IIPU BCEM CIIOKHOCTH, 06BEMHOCTI U
M3MEHUMBOCTI MUpa 613Heca Ha KaXK/JOM 3Tare 00y4eHNs IepeBofy B
JIeTIOBBIX II€J/IAX MBI CIIOCOOHDI Ha3BaTh T€ T€MBbI 1 IIPOO/IEMbI, KOTOpbIe
ABJISIIOTCA BKHEIINMIM B COBPEMEHHOM IIOHUMAHUY OCOOEHHOCTEN 1
crier UKy IeI0BOTrO MUPa, HALIpUMep: Hellpexofisiiiee 3HaUYeHIe IMeeT
3HaHMe TUIIOBOJ CTPYKTYPbI OM3HeC-NIPEAIPUATIS, KOKIOMY U3ydato-
I[eMY aHITIMIICKWIT I3BIK [Ie/IOBOTO OOIIEHNS 1 TIEPeBO/] B [IE/TOBBIX LE/IAX
He0OXOIMMO UMETb SICHOE IIPEeICTaB/IeH e O Pa3/ININsX I IIepecedeHNsIX
MEX[Y HMepPBUYHBIMI/BTOPUIHBIMI/TPETUIHBIMIU/IeTBEPUIHBIMU OT-
pacisiMu B Mupe 6usHeca, 06 0COOEHHOCTSIX IPOSIB/IEHNS TTIOOAIM3aLNN,
00 OCHOBHBIX TEOPVAX MEHE[PKMEHTA I O JTIOfAX B MUpe OM3Heca 1 T.1.
CoOTBeTCTBYIOLYE TEKCTOBbIE MaTepHaIbl ¥ 00pasLibl OM3HeC-AUCKypca
U3 aBTOPUTETHBIX COBPEMEHHBIX VICTOYHMKOB MOTYT JMCIIO/Ib30BaThCs
JUIS LeJIell IIAaHOMEPHOTO HOVCKA U TIOCTIel0BATENbHOI CICTeMaTn3a-
1y nHopManym o Myupe 6usHeca. HazoBy HeCKONBKO ayTEHTMYHBIX
OJIHOA3BIYHBIX M3JAHNI, MICIIONIb3YeMbIX B Kypce IIepeBOfia B [Ie/IOBBIX
Le/IAX Ha Kadepe aHIINIICKOro A3biko3HauusA MI'Y nmenu M.B. JTomo-
HocoBa: sHImKIonenys Business: The Ultimate Resource, peeparnBHbie
coopuuku Executive Book Summaries, mpogeccuonanpHble KypHaIbI
U CeTeBOIl OM3Hec-AUCKYpC (MaTepuasbl CaliTOB Pa3HbIX KOMIIAHUI 1
KOHIJIOMEPATOB, KOPIOPATUBHBIE 0/10TN).

3HaHMe NONbA3bIKA M CHCTEMBbI KTHYeBbIX IOHATUIL aBTOPCKOI
TeOpUM IePeBOfA B ITIOBbIX LE/IAX: KAK OTMEYasIoCh BbIIIle, CTPYKTypa
QHIJIMIICKOTO 53bIKa IeJIOBOTO OOII[eHNs B ABTOPCKOM ITOAXO0fie K STOMY
SIBJIEHUIO CTPOMUTCSI BOKPYT MOHATHUA (YHKIMIOHATHHO-KOMMYHUKA-
TUBHBIN TN peun (functional use / register). Ha sTom Tume 3HaHus
OCHOBBIBAETCsI IPOTHO3MPYEMOCTD TOTO, YTO U KaK MOXKET IIPOVICXOUTD
B peaJIbHBIX CUTYaLUAX [eTIOBOTO OOIeH)sI B YCTHOI ¥ MVICbMEHHO
¢dopmax. C HOHATUITHON TOYKM 3PEHMS CBA3YIOUIM 3BEHOM MEXIY
9TUMY Pa3HBIMU ¥ B3aMMOCBSI3aHHBIMU Pa3HOBMIHOCTSMMU YCTHON
Y MIMCHbMEHHOI peuy JielI0OBOJ HAIPAaBIEHHOCTY SB/AETCS 00IIeyno-
TpeOuTenbHasA GM3Hec-TepMuHONOrNA (core business terminology),
HampuMmep: acquisition, agent, agency, agreement, alliance, bid, bond,
branch, brand, client, customer, company, competition, conglomerate, etc.
VIMeHHO ¢ 011opoit Ha 6M3HeC-TePMIHBI 3TOJ PAa3HOBUHOCTI PEIIAeTCsT
npo6eMa NOHMMaHMsA, HanpuMep: merger — the combining of two or
more businesses that allows them to share costs, increase efficiency and
competitiveness. ITo 910l IpUYMHE K/TI04YeBble OM3HEC-TEPMIHBI MOTYT
paccMaTpuBaThCs KaK eAMHIIIBI IIePEeBO/ia MOHATHITHON OPMEHTAL NN
(unit of translation: conceptual orientation), Hanpumep: account — cuéT;
acquisition — npuo6peTenne, OINONeHNe; agent — areHT; IpefCTaBU-
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TeJIb; IOCPEHNK; IIOBEPeHHBIL. [I06aBMM K CKa3aHHOMY, YTO B [Ie/IOBOM
0611IeHNY Ha aHIJIVIICKOM SI3BIKe 00IeyIoTpeb1TebHas O1I3HEeC-TePMI-
HOJIOTMAA COCYILIECTBYET C pa3HOOOpasueM OTPacIeBbIX TEPMUHOCUCTEM
(industry-specific terminologies), koTopble Takke AAalOT HaM 00pasIibl
€IVIHNL] IIEPEBOMA IIOHATUIIHOM OPUEHTALIVINA.

3. MeTopmonormyecKue NpMHIVIIBI
B 00y4YeHNN NepeBO/y B AeNOBBIX IeNAX

ChopmMynupyo HeCKOIbKO METOXOMOTNYEeCKUX IPUHIIUIIOB,
IpefHa3HaYeHHBIX B Haubojee 00IIeM I/IaHe [Isi OPraHM30BAaHHOTO
o0ydeHus IepeBOAY B 1e/IOBBIX Lessix (¢ 1 1o 5) u B 60jiee 4acTHOM
n1aHe (¢ 6 10 12) peryInpyonmx mporecc nepeBoya AByX pasHOBU/-
HOCTEl efVHUL IIepeBo/ia MOHATUIIHON OpMEHTAlVM, Ha3BAaHHBIX
BbILIE: 1) Ie/lecoo6pasHoe COBMeIeHVe 5 K/TI0UeBbIX COCTABISAIONINX
B paMKaX aBTOPCKOJ KOHIIETILIMM TIepeBOJia B IeTIOBBIX Le/IsAX (CMOTpH
BbIlIIe); 2) Hepa3pbIBHAsI CBSA3b KOTHUTHBHOTO I KOMMYHUKATVBHOTO
aCIIeKTOB; 3) Hepa3pbIBHAs CBs3b 0011l TeOpuY IepeBojja Y YaCTHO
TeOpUM IepeBojia B JIeJIOBBIX 1e/IAX; 4) Hepa3pbIBHAS CBSI3b TEOPUM U
NPaKTUKY; 5) Hepa3pbIBHAS CBA3b METOMIOJIOTUI VI METOAMKY; 6) pe-
HIeHye Mpo06/eMbl TOHMMAHNUA Yepe3 MCIONIb30BaHMe feQUHUIINIT
KJII0UeBBIX 0M3HEC-TEPMUHOB U OTPACIEBBIX TEPMUHONTOTMYECKNX
eIVHNLL; 7) HapylLIeH)e «3aKOHa 3HaKa» Ha ypPOBHe IlepeBojia 3aroyo-
BOYHBIX OM3HEC-TEPMMHOB 1 JIEKCUYECKNX efVHUI] (B JBVOKEHUN OT
QHIJIMIICKOTO 5I3BIKa K PYCCKOMY M OT PYCCKOTO sI3bIKa K QHIJIUIICKOMY);
8) HelTpanu3alys HapyLIeHN s «3aKOHa 3HaKa» B IBVYDKEHIUY OT IIePEBO-
712 3aT0JIOBOYHBIX OMI3HEC-TEPMIHOB K KOHTEKCTY B Pa3BepHYTOM IIPO-
U3BeleHNN peyuns; 9) BbIsIB/IEHNE BCEX PerMOHaTbHO-MapKUPOBAHHbIX
(nmerommx mometsl BrE v AmE B cIOBapsix) TEPMUHOMTOTMYECKIX U
JIeKCMYeCKMX eJIVTHNUII B IBVDKEHUY OT aHIJINIICKOTO A3BIKA K PYCCKOMY;
8) HeiiTpanM3auys pernoHaabHON MApPKMPOBAHHOCTY B IBVDKEHUN OT
aQHIJIMIICKOTO sI3bIKa K pycckoMy; 10) BoccTaHOB/IeHMe/BOCCO3aHIe
pernoHasbHONM MAapKMPOBAHHOCTY B JBVKEHNN OT PYCCKOTO A3bIKa K
aHITINIICKOMY; 11) BBIsSIB/IEHNME TPEATIOYTEHMI TOBOPSIEr O/ TIAIIYIIIETO
IO JIMHWUM «IIPUHSTOTO (TOV M/IM MIHOT KOMITaHMel) CTus» (aHes. house
style) 1 X coxpaHeHue Ipy ITepeBOJie C PYCCKOTO Ha aHITIMIACKWI A3bIK;
12) guHaMuKa MOHATUITHOM 1 A3bIKOBOI COCTABIIAIONINX B IBVKEHNUM
OT MepeBOojia eAVHNUI] IIOHATUIHON OpMEHTALVY K [IePeBOAY eMHNI]
KOMMYHMKATVBHOI 3HAYMMOCTH.

BusHec-TepMMHBI — OO0IEYHIOTPeONTEe/IbHBIE M OTPAC/IeBble —
KaK eJVHUIbI TIepeBOfia MOHATUITHON OpMeHTalu COXPAHAIOT CBOIO
3HAYMMOCTD IIpY 0OpallleHNM K IepeBOAY QYHKIVMOHATbHO-KOMMYHI-
KaTVMBHBIX TUIIOB Pe4M B COCTaBe aHITIMIICKOTO sI3bIKA JIe/IOBOTO 0O1Ile-
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Hys. OIHAKO Heb3sl CBECTY IEPeBOJ], HA 9TOM 3Talle K IOHATUITHON
CoCTaB/AIell OOLIeHNA B IEJIOBBIX LIe/IAX U Ipoliecca MepeBoja.
JlenoBoe ob1ieHne B YCTHOI ¥ IIMCbMEHHOI (hOpMe 3aBUCUT He TOIBKO
OT TePMUHOB, 0003HAYAIOIINX K/II0UeBble IOHATHUA Mupa OusHeca 1
K/IIOYeBbIe TIOHATHUSA TOJ VU VIHOI OTPAC/IN, HO M OT CTPYKTYPBI pas-
BEPHYTOTO IPOM3BENIEHNS peyuyl I KOMMYHVKATMBHO HAalIPaB/IeHHOCTI
VICIIONIb3YEMBbIX COYETaHMIA, o60p0TOB, NIPEJIOXKEHNIL Y BBICKa3bIBAHWIL.
Takoi moaxox fefaeT HeoOXOAMMBIM ITOCTAHOBKY BOIIPOCA O eMHUIIAX
mepeBojja KOMMYHUKAaTUBHOI 3HaunMocTu (unit(s) of translation:
communicative significance).

JI1s1 pasbsACHEHMA 9TOTO CYIIeCTBEHHOTO OJIOKEHIS ITpefjIaraeMoii
aBTOPCKOIT KOHIIETIIINM IIePEBOJIA B I€/IOBBIX LIe/IIX 00PAaTUMCS K TAKUM
GYHKIVOHATPHO-KOMMYHMKATVBHBIM TUIIAM pedl, Kak Socializing
(rexnuka BepieHns 6eceppr) n Telephoning (tenedonnoe obuenne B
JieTOBBIX 1e/1siX). O6a OTHOCATCS K YCTHOMY JVICKYPCY, ANAIOTMYECKOMY
(MM MOTEHIMATBbHO MOMMIOTNYECKOMY) OOLIEeHNIO, CTPOATCS BOKPYT
perutuk (turn) u MexaHuU3MOB oOMeHa permkamu (turn-taking). Munu-
MaJIbHOJ eAVHIUIIEN TepeBOyia B IIOZOOHBIX CTy4asxX sB/IAETCS pellInKa
(ultimate unit of translation: turn). MakcumanbHO eAMHNULIEN IIepeBo/a
ABJIAIOTCS 3aKOHYEHHBIE B CMBICTIOBOM U (PYHKIIVIOHA/IBHOM OTHOILIEHVN
IVICKYpCUBHBIE efMHCTBa (consummate units of translation: adjacency
pairs / adjacency chunks).

JIBUTasch OT YCTHOTO HENIOBOTO AVUCKYpCa K MMCbMEHHOMY, Iie-
71ecooOpasHO OCTAHOBUTHCSA Ha MaTepuase [1eM0BON IepenycKiu.
B menoBoM mucbMe ¢ TOYKM 3peHMs IepeBofa 000CHOBAHbI [iBe THUIIA
eVHNL TepeBoja. Bo-mepBbIX, MpeaenbHble efMHULBI EPeBOAa
KOMMYHMKAaTHBHOI 3HaunMocTu (ultimate unit(s) of translation),
HanpuMep: opening phrases (We have received your letter of ... / We
thank you for your letter of ...), binding phrases (We express confidence
that ... / At the same time we would like to remind you that ...), closing
phrases (Your early reply will be appreciated. / Your prompt execution
of our order will be appreciated.). Bo-Bropbix, 6011ee pa3BépHyTbie B
CMBICTOBOM ¥ 3aKOHYEHHbIe B CMHTAKCUYECKOM IUIaHe eIV HUIbI
mepeBoja KOMMYHUKATHBHOI 3HAYNMMOCTH (consummate unit(s) of
translation), Hanpumep: Opening (We have seen your advertisement for
the Autocomm car phone in the February edition of “Business Systems”.),
The main body (1 The main message) (We are a small but expanding
company which specialises in the sale of well-designed modern furniture.
We are particularly interested in your sofa-beds, but would like more
information about your complete range of handmade pine furniture.),
The close (We look forward to hearing from you.), The complimentary
close (Yours faithfully / Yours sincerely).
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4. MeTopudyeckue NpuéMbl B 00y4eHNI epeBOAY YCTHBIX
U NICbMEHHBIX GYHKIMOHA/TbHO-KOMMYHUKATHBHBIX TUIIOB
pe4u 1eN0BOoi HallPaBIEHHOCTI

I[Tepeunciio HEKOTOPbIE U3 METORMYECKUX MPUEMOB, Ha KOTOpbIE
CIefiyeT ONMMpaTbCs MpU 0OydeHNNM IepeBOfy 00paslioB YCTHO KOM-
MYHMKAIVIM, C OfIHON CTOPOHBI, ¥ TIpK 00y4eHny IepeBofy 06pasion
[ICbMEHHOI KOMMYHUKAIWH, C JPYTOf CTOPOHBL. DTU TIepeYHN IIpH-
€MOB He SIB/IAIOTCS YHUBEPCAIBHBIMU U TeM 60JIee MCUepIIbIBAIOLIIMIY;
OJIHAKO BeCbMa BaXHO TO 0OCTOATENbCTBO, YTO OHMU JIOTMYHO CIIEAYIOT
13 METOZIOIOTMYeCKOTO MIPUHIINIIA AUATEKTUKY IT06aTbHOCTH U pac-
Y/IeHEHHOCTH, II03BOJIASA Pa3BMBATh HABBIKY IIEPEBOJia B [IE/IOBBIX LIeTIAX
C IICTIO/Ib30BaHIEM IIOLIAT0BOM METOVKY 00yueHus. Bce aTu nmprémer
HOJBEPTHYTHI apo6aluy Ha 3aHATUAX C MarUCTPAHTaMu 2 rofa 06-
ydeHMs otfenieHys Teopuu M NpakTUKM IepeBofa (UIONIOTNYECKOro
¢daxynprera MI'Y nmenn M.B. JloMoHOCOBa, a TakKe Ha 3aHATUAX C
Mmarucrpanramu ¢pumana MI'Y B r. baky.

Hauny ¢ Tex np1éMoB, KOTOpPbIE AB/IAIOTCS OMOPHBIMY B 00y4eHUN
HepeBOY YCTHOVI 1eNI0BOII KOMMYHMKAINN: 1) BBIAB/ICHNE K/TIOUEBBIX
3HaMeHaTebHBIX C/IOB U OM3HeC-TepMMHOB (KaK 0011eyrnoTpeduTen-
HBIX, TaK ¥ OTPAC/IEBbIX); 2) TOUCK 9KBUBA/ICHTa/9KBIBAIEHTOB; 3) BbI-
00p KOHTEKCTYa/IbHOTO 3HAYEHNs AJIsI KaX/OM M3 pacCMaTpUBaeMBbIX
JIEKCMYECKIX Y TEPMUHOIOTMYECKIX eAVHMNLY; 4) TlepeBOJI ef{VIHILL MaJIOro
CMHTAKCIHCA, T.e. COYETAHMII C/IOB; 5) IEPEBOJ eAMHNIL] CTATUIECKOTO
CUHTAKCICA, T.e. TPEeIIOKeHNI; 6) MepeBof] eAMHNL] JMHAMIIECKOTO
CMHTAKCHUCA, T.e. 3aKOHYEHHBIX BBICKAa3bIBAHUIT; 5) CKBO3HOE peflaK-
TUPOBaHME C TOUYKM 3PEHMsI CTPYKTYPbI IPEIIOKEHNA M CUHTAKCHCA
BBICKA3bIBAHNA.

Crnepyromie MeTogn4ecKye IpuéMbl pa3paboTaHbl 1 060011IeHbI B
npoiiecce 00y4eHUsI MepeBOAy MMCbMEHHOI KOMMYHUKAIINMN B Ae/T0-
BBIX Lie/IAX: 1) ImaHoMepHoe 060co6/eHne 6113HeC-TePMIHOB — 0011je-
YIOTpeOUTENbHBIX U OTPAC/IEBbIX; 2) pelleHne Ipo6/ieMbl TOHMMaHMNA
4yepe3 flepMHUINY COOTBETCTBYIOMINX TEPMUHOMTOINYECKUX eVHNILL;
3) aHa/IM3 YaCTOTHBIX MOJIeTIelt COYeTaeMOCTI OM3HeC-TepMIHOB; 4) Tie-
peBoj OM3HEC-TEPMUHOB C aHITIMIICKOTO Ha PYCCKMil (MM ¢ PyCCKOTO
Ha aHIJIMIICKMIA, B 3aBUCUMOCTH OT TOTO SI3bIKA, HA KOTOPOM HAIMCaH
opurusan); 5) 060cobneHre Ha3BaHUs Pa3BEPHYTOrO NPOU3BENEHNS
IVICbMEHHON pevy ¥ Ha3BaHUII COOTBETCTBYIOUINX ITOJPA3/IENOB C
YyTOYHEHMEeM MX 3HAYeHUIT M CMBIC/IOB; 6) BbI/e/IeHNe KOIMYeCTBEHHbBIX
THIOKa3aTesIell ¥ yTOYHEeHVe VX TePeBOIIECKIX 9KBIMBA/ICHTOB; 7) IIEPEBOJL
TOIIATOBBI OT IPEIOXKEHNA K ITPeJIOKEHI0; 8) IpoBepKa 0 TMHUA
coherence n cohesion; 9) mocnegoBaTenbHOE CKBO3HOE PeJaKTUPOBAHNE
BCETO pa3sBepHYTOTO IIPOM3BeIeHNs pednt ¢ Touku 3peHus clause relations
¥ macro patterns.
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5. 3aknroueHne

[IpennaraeMas Teopus IepeBOAa B HE/IOBBIX LIe/IAX BIIOTHE €CTe-
CTBEHHO BBITEKAeT 13 aBTOPCKOTO MOZIXO/Ia K HAYYHO-TEOPeTUIeCKOMY
OIVICAaHMIO CTPYKTYPBI aHITIMIICKOTO A3BIKA JI/IOBOTO OOIEHNA U Ha-
Y4HO-000CHOBAHHOI CTpaTU@UKALNY CTOBAPHOTO COCTaBa OU3HeC-
aHIIMIICKOTO. DTa YaCTHAs TeOpYsA epeBOja CTPOUTCA BOKPYT eAMHMNIL
HepeBojia MOHATUITHON OPMEHTAIVN, KOTOPbIe BaXKHBI /LA BCeX PYHK-
IIVIOHA/IbHO-KOMMYHUKATVBHBIX TUIIOB Pe4l, BKIIOYEHHBIX B aBTOPCKOE
HOHJMaHUe aHIJINIICKOTO A3bIKa [Ie/IOBOTO OOILeHNA, Y eJHULL IIePeBO-
Jila KOMMYHMKATVBHOI 3HaYMMOCTY, KOTOPbIe MOTYT BapbMPOBATbCA B
JIBVDKEHIY OT OJTHOTO (PYHKIIMOHA/IbHO-KOMMYHMKATUBHOTO THIIA P4
K fpyromy (OT TeXHUKM BeleHUs Oecenpl K Tene)OHHOMY OOIIeHNI0 B
JIeTIOBBIX IIe/IAX, OT YCTHO KOMMYHUKALIMY K ICbMEHHOI — JIeTIOBOMY
HICbMY 1 JIeI0BOII JoKyMeHTaumu). [TpefcTaBieHHas B HACTOAILE CTa-
The aBTOPCKas KOHIIEIMA epeBOJa B Ie/IOBBIX IIe/IAX TAKXKe CBA3aHA C
pellleHneM aKTyalIbHBIX IPAKTUYECKNUX 3a/5a4 10 6oree s PpeKTUBHOI
HOATOTOBKE BBIITYCKHUKOB OTHE/IEHUII IepeBofa (HUI0NIOrndecKux
(axynbTeTOB BRICHINX y4eOHBIX 3aBefieHnit Poccuiickoit Pemeparym K
IPaMOTHOMY IPOQeCCUOHATIBHOMY, MEKTNYHOCTHOMY U MEKKY/IBTYP-
HOMY OOIIeHMIO B I[7TO6a/IbHOM KOMMYHVKATVBHOM IIPOCTPAHCTBE, YTO
HOBBICUT VX CHOCOOHOCTD He TOIbKO OBITh, HO U OCTaBaThCs B TeUEHNE
IPOJO/DKUTENIBHOTO BpeMeH) 00'beKTaMI TPYHOBOTO HaiiMa (aHes. stay
employable / maintain employability).
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